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The present study examined the relationships between
the tendency to consume energy drink and personality
traits. The participants were 288 Japanese undergraduates
(M.=20.15; 207 females). They completed the question-
naire including Big Five personality traits, sensation seek-
ing, and tendency to consume energy drink. Logistic and
Poisson regression analyses revealed that the consumption
of energy drink was associated positively with Thrill &
Adventure and Disinhibition dimensions of the sensation
seeking, which is a part of Extraversion. The results imply
the psychological characteristics of its consumers.
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Table 1 Zero-order correlations among the variables

2 3 4 5 6 7 8 9
1 Extraversion 02 20%** - 11 26%** 36%** RS 20%** 04
2 Agreeableness - 16%* = 21*¥** - 01 - 06 01 - 01 - .03
3 Conscientiousness - = 17** 09 09 02 - .06 - .04
4 Neuroticism - - .11 = 17** 05 - .06 02
5 Openness - 33FHE 2% ** 46%** 02
6 Thrill & Adventure - 32%x* ALx** 9
7 Disinhibition - 37 x* 5% *
8 Experience seeking - 07
9 Energy Drink -

Note. *p< 05, * *p< 01, ***p< 001

Table 2 Results of analysis about tendency to consume energy drink

Logistic regression analysis Poisson regression analysis
OR 95% CI OR 95% CI B 95% CI B 95% CI

Intercept 0.00* [0.00, 0.25] 0.00** 0.00,0.09] -073 [-230,083] —1.30 [—2.95, 0.34]
age 1.24 [0.98, 1.56] 1.25 [0.99, 1.58] 0.04 [-0.03, 0.11] 0.05 [-0.02, 0.12]
sex 568*** [315,1063]  6.37*** [345, 12.28] 0.62***  [045, 0.78] 0.63*** 1046, 0.80]
Extraversion 1.20* [1.02, 1.43] 1.04 [0.86, 1.26] 0.04 [-0.02,0.09] -001 [—0.07, 0.05]
Agreeableness 1.11 [0.89, 1.40] 1.17 [0.92, 1.48] 0.03 [—0.04, 0.10] 0.04 [-0.03, 0.11]
Conscientiousness  0.94 [0.76, 1.15] 093 [0.75,1.15] —0.01 [-0.08,0.05] —001 [—0.07, 0.06]
Neuroticism 1.06 [0.85, 1.32] 1.11 [0.88, 1.40] 0.03 [—0.04, 0.10] 0.04 [-0.03, 0.11]
Openness 1.04 [0.85, 1.26] 0.96 [077,121] -001 [-0.07, 005 —0.04 [—0.11, 0.03]
Thrill & Adventure 1.70** [1.24, 2.37] 0.13** [0.03, 0.22]
Disinhibition 1.55*% [1.07, 2.26) 0.12* [0.01, 0.24]
Experience seeking 0.76 [0.50, 1.16] 0.00 [—0.13, 0.14]

Note. *p< .05, **p< 01, ***p< .001

IR REDO TR EE A L2E 25, TAS & DIS ¢
BAREOMM AR L7 (Table 2).
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