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The Response to Multiple

Audience Problem Where

the Presenter’s Friends Is
Observing

Yu KASAGI and Ikuo DAIBO

This study how people can handle the multiple audi-
ence problem of self-presentation, when facing two or
more audiences and wanting each audience simultane-
ously to form or maintain a different impression of
them. In the laboratory, female participants had a brief
conversation with either an opposite-sex or a same-sex
confederate. The results showed that before the con-
versation, the participants wanted to present them-
selves physically more attractive to the opposite-sex
audience than to the same-sex one. On the other hand,
when the same-sex friend was observing their conver-
sation, the participants presented themselves to the
opposite-sex audience physically less attractive. It was
revealed that the compensatory self-enhancement do
not occur in case where the audience is an intimate
person.
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