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The Relation between the Multiple
Audience Problem and Self-monitoring

Yu KASAGI* and Tkuo DAIBO™*

This study examined the relation between the multiple audi-
ence problem and self-monitoring. Participants completed the
self-monitoring scale, and reported how often they personally
encounter the multiple audience problem per month. They also
read five scenarios, then they reported their confidence that they
could handle with the multiple audience problem effectively in
each situation. The results showed that high self-monitor more
encounter the multiple audience problem than low self-monitor.
And high self-monitor reported one's ability to be successful in
the multiple audience problem higher than low self-monitor. The
need to explore the relation between self-monitoring and the
overconfidence to be successful in the multiple audience problem
was discussed.
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